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reklamnoe

Mozmuum

BbpeHpa- ceccuna
(1-1.54)

AHanus
KOHKYPEHTOB

OnucaHue cmbIC/IOBOIro
nons 6peHpa
Ha ocHoBe YTI

CoszpaHue
nnat$opmbl 6peHpa

MNop6op kaHanoe
NpoABUIKEHUS

HanucaHnue
muccum 6peHpa

Paspa6oTtka cTpaTeruu
KOMMYHMKaLLUK

KoHcynbTauusa cmm
cneumnasmncToBs, NOMOLLb
B nop6ope KkomaHAbl

PaspaboTka
cnoraHa

BapuaHTbi
NOroTUNoB Ha cTapTe

UHcTpykuua no
3KcnayaTauum ioroTuna

Mozvuun pna
oTobparkeHus PupMeHHoro
ctuna/anpgeHTuka

CanT neHpgvuHr
WA BU3NTKA

AvzanH-KoHuenT
MHCTarpam uam
APYyrux cou,-ceten

AvzanH-KoHuenT
MHCTarpam uam
APYyrux cou,-ceteun

Pa6oTta meHep>kepa
npoekTa

CrouvmocTb

Persona

Y>xe ecTb ocHOBbI 6peHaa,
HY>XHO HanNpaBuUTb UK
ocBeXXUTb. Xouy peanbHbIX
pe3ynbTaTtoB, a HE NPOCTO

noanucymMkKoB B MHCTarpam.

JNloroTun He Hy>XeH.
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300000T

Aa>ke He HAUMHaNu, Ho
obcTosiTennbcrTBa TpebyioT.
Xouy Bcé caenaTtb
OCHOBATE/IbHO U HAJ0JIrO.
Hy>xeH ¢upmeHHbIN cTUADb,
cTpaTerus NnpopaBUXKEeHUsA

CALL OO x S
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Fanp-6yk (pazmepnbl, uBeTa,
wpun¢Tbi, NPaBUNa UCMIONIb30BaHUSA,
onMcaHue CMbIC/IOBOM YacTu J1oro,

YTMN v onucaHme nosmuum)

500000 T

A

Prestige

Xouy TonbKo ny4wee, 4YTo6bI
CO CMbIC/IOM, C
pe3ynbratamu. A rnaBHoe,
4TO6bl MOM NNYHDIN 6peHp,
cnocobcTBOBaNn pocTy Moero
6usHeca. Hy>xeH He Tonbko
JIOroTwvnM, HO U CaUT
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BpeHpbyk (Bce Heo6xoaMMbIE
WHCTPYKLUK, pa3mepbl _
M onmucaHus Bcex No3uuumn,
a TaK>Ke OTAENbHDbIA A0KYMEHT
no nnatdopme 6peHAa)

700000 T

e BoamorkHa paspaboTka MHAUBUAYaNbHbIX NPEeAIoOXKEHU B 3aBUCMMOCTM OT 3apaauu MNepcoHbl
¢ PaspaboTka ponosiHUTENIbHOrO BapuaHTa fiorotuna 50$




